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ABOUT
MAGAZINE
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The magazine «Karavan istoriy» —
is an illustrated colour publication.

«Karavan istoriy» — presents the most
gripping histories, covering well-known people,
historical events and traditions.

«Karavan istoriy» — is outstanding in its
design and print format; theabundance of
unique and original photographs and material
that leadsto the perception of the magazine as
being a highly artistic publication.

First published March 1998. Circulation 200 000 copies.
Full colour 196 pages. Printed in Finland.
Distribution: retail only.
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REGULAR
COLUMNS

Love Story

The Art of Living
Mood

Star Track
Names

Dynasty

Fact

Feature

Life style

Beauty

Horoscope
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AVERAGE ISSUE READERSHIP IN MOSCOW

We present the data on the average issue readership

of the most popular women’s and family monthly magazines
as a percentage of the adult population of Moscow

(10 358 300 people) and in total figures:

Kar'avanlstorly5,9% ............ ACSTT]
Cosmopolltan ................................................ g £i57166
CoIIectlonKaravanlstorly3,9% ............. 457366
G 2’5% ............. 555560
B nlyoc hag .................................... 2’4% ............. )
Vogue ........................................................... 2’3% ............. 5767366
Ele o ... 182 900
Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), May — October 2018 (NRS 2018/4) 5
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AVERAGE ISSUE READERSHIP IN RUSSIA

Average issue readership in Russia is presented based on the data
from «Mediascope Russia» (NRS-Russia, May — October 2018) as
a percentage of the adult population (60 942 100 people)

and as total figures:
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TOTAL AUDIECE MAGAZINES
KARAVAN ISTORIY AND
COLLECTION KARAVAN ISTORIY

(percentage and in total figures)

N oS COW e 4% 875 200
s 4.9% ......3.005 600
in Saint Petersburg 6,1% 275 900
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READERSHIP

Average issue readership of the magazine «Karavan - !‘*
istoriy» (Mediascope-Russia, May — October 2017)
major regions of Russia:

casian

-
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READERSHIP

SOCIAL AND DEMOGRAPHIC CHARACTERISTICS OF THE

READERSHIP
I.Sex
male
23,7%
female
76,3%

Although the majority of readers of the maga-
zine «Karavan istoriy» are women, 22,2% of its
readers are men.That is to say the magazine is
more unisex compared with traditional women’s
publications.

2.Age
25-34
18,1%
35-44
21,5% 16-24
5,3%
45.54
22,9%

The magazine «Karavan istoriyy is of equal inter-
est to all readership age groups, moreover, it
contains more consumer-active group — from 25
to 54 years old, whereas a large proportion of
the readership of traditional women’s magazines
are young readers aged between |6 and 24 years
old.

3. Education

higher
53,9%

secondary

45,1%

KAPABAIL
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inc.secondary

1,1%
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READERSHIP

4.Income
high
15%
Nno answer
34,4%
average
36,4%
low
14,2%

It is necessary to note that during the course of
the study respondents do not willingly answer
questions about their income — more than 26.7%
refused to answer. Since under examination there
is a tendency to lower the actual level of income,
it is possible to assume that the members of the
lower and average income groups in fact belong
to the average and higher groups.

5. Financial status

Financial status was determined using data about
the percentage of income spent on food stuffs.
«Prosperousy people spend less than 25% of the
family budget on food stuffs, «well-off» people
spend between 25% and 50%, «average» people
spend between 50% and 75% and «poor» people
spend more than 75%.Ve present the results of
the survey among the readership of the magazine
«Karavan istoriy»:

Prosperous no
23,5% answer
51% poor
8,5%
average well-off
40,8% 22.2%

-------------------------------------------------------------------------------------------------- KAPABAL
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6. Social status

. students
w.c.workers
1,8%
10,5% oo s
specialists
24,1%
: others
executives 27,8%
19,3%
b.c.
workers no answer
13,5% 6,7%
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ADVERTISING RATES OF THE MAGAZINE
«KARAVAN ISTORIY»

Size Cost, RUB
I/Ipage ............................................................................ Ga6 566
I/2page ............................................................................ T
I/3page320000
DoubIepageIISOOOO
F|rstdoublepagel650000
Seconddoublepagel450000
Thlrddoublepagel350000
o epage ....................................................... S0 566
nghtHandPageface T e S06 566
i nghtH - ndPage P S e o
S ng X tHandPag e TS
3-rdnghtHandPagefacetoContent ...................... S5 500
nghtHandPageface e o 636 566
R
L
IV cover

Rates do not include VAT.
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ADVERTISING RATES IN CATEGORY
«CLASSIFIED»

Size Cost, RUB

|/4Page ............................................................................ G666
|/8page .............................................................................. E 66
|/ .I. 6 page ........................................................................... 3 70 00 .

Rates do not include VAT.
Advertising agencies are granted with [ 5% discount.
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PACKAGE
DEPLOYMENT
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PRICES FOR PACKAGE DEPLOYMENT OF
THE MAGAZINE «KARAVAN ISTORIY» AND
«COLLECTION KARAVAN ISTORIY»

Size

Karavan Collection Cost,

istoriy Karavan istoriy RUB

p———— i YIRS
g —— i T
g —— i TS
i ——— s T
i —— i YT
fg—— i P
Gg———— R e
s T T
p— T T
e YT

Rates do not include VAT.
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EXAMPLES OF NON-
STANDARD ADVERTIS-
ING:

“HERTRA CmF e
NaK ZAN BN

junior-spread

2 ads on the double page

CURTIS

UCTOPUH

KAPABAIL

JIOKTOPA 3aIPETHIN CMOTPETH HA
BECHI, TTO/IB30BATHCS UHTEPHETOM,
JIA3KE 3BOHHUTD 110 MOGHIIBHOMY

Ml ocMENLTECH

iy

— 1 BT

ad with an extension

I 4
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SPECIAL ADVERTISING
PROJECTS
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INSERTION OF PRINTED PRODUCTS

-
SO ECTREHHES 1 Efb

N inoseg;&u BPEMA

&

- f"’f;

il 4
Card Advertising catalogue Leaflet, coupon, CD/DVD

Circulation of insertion: from 50 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-
Petersburg. Regions of Russia (without an option of choosing a region)

Price on request.

M 4
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SPECIAL ADVERTISING
PROJECTS
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GLUING OF SAMPLES

Madapsesan xagma MEM

. McGo
Sample on the double page Sample on the page Discount card, greeting card,
coupon

Is glued on the advertising model which is |/1 of page or spread
Circulation of gluing: from 50 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-Petersburg. Regions of Russia
(without an option of choosing a region)

Price: on request

M 4
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SPECIAL ADVERTISING
PROIECTS

TERMS OF WORK WITH SPECIAL
PROJECTS

the advertising provider delivers himself an
edition of sticking-in or clays to the place of
production according the instructions of the
Publishing House.

Project proposal — not later than 38 days
before.

Testing 28 days before the issue date. Samples
for testing in the amount of 150 items are
delivered to the address of the Publishing House.

The term of delivery of ready advertising
production - 4 days before the issue date.

Conditions of work with special projects in
Finnland on request.
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ADVERTORIAL
PROJECTS
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Advertorial — advertising text models, made by Making layout (with prepared text).
Publishing House, including some in style of edition.

Size Price, rubles
T 56 666
For text writing the advertising provider gives the 2 e 3 OO0,
main idea and material. For layout the advertising |/4 12 000
orovider gives detalls and pictures. R

TERMS FOR PROVIDING MATERIALS:
Terms are given in the schedule of «Karavan Istoriy».

PRICES FOR MAKING ADVERTORIAL prepared text and illustrations are to be provided 10 days
PROJECTS IN «KARAVAN ISTORIY» before the date of providing of ready layout to the relevant

issue of the magazine according «Karavan Istoriy» schedule.
Text writing, layout, proof (with provided illustrations).

R s Mool ADDITIONAL COSTS (DUETO AN

1/ 50 000 AGREEMENT):

2 35000 - if a photo shoot is made by a photographer of Publishing
S s 2> 000 House

21 0 - an interview

.../. .......................................................................................... g ....Q.QQ.. - if some special Photos should be bought in Photobanks

.
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ADVERTORIAL
PROJECTS

B e e r e

ADVERTORIAL IN PACKAGE « KARAVAN Making layout (with prepared text).
ISTORIY » + « COLLECTION KARAVAN
ISTORIY» Size Price, rubles
1/1 25000
If |t iS a Package, any matel’ial, WhICh was made for ((Kal’avan ...........................................................................................................
o . . , 1/2 20 000
Istoriy», is adopted for the size of «Collection Karavan IStoriy» e .

Prices do not include VAT.

Materials for advertorial is to be provided in terms, which are TERMS FOR PROVIDING MATERIALS:

given in schedule of «Karavan Istoriy» . ]
Terms are given in the schedule of «Karavan Istoriy.

- prepared text and illustrations are to be provided 10 days
before the date of providing of ready layout to the relevant

PRICES FOR MAKING OF ADVERTORIAL issue of the magazine according «Karavan Istoriy» schedule.

PROJECTS IN «<KARAVAN ISTORIY» +

«COLLECTION KARAVAN ISTORIY» ADDITIONAL COSTS (DUETO AN
AGREEMENT):

Text writing, layout, proof (with provided illustrations). - if a photo shoot is made by a photographer of Publishing

Size Price, rubles House

7 oo an interview

.......................................................................................................... - - if some special Photos are tO be bought in Photobanks

.



ADVERTORIAL

PROJECTS

EXAMPLES OF ADVERTORIAL

MPOANEHE MOAOAOCTN —
NOXKHAA HAAEKAA NAV PEAABHOCTB?

51 GBUIA YBEPEIIA, UTO AHTHBOIPACTIEIC
CPE/ICTBA HE MOTYT BEPHYTH MOEHI KOKe
MOZIOAOCTE. M 4TO CAMHCTBEHHBIIT
SPACKTHBHELT YXO71 32 KOKETt — 5TO
uHTeHCHBHOE yRaKHenne. HO Hamoch
CPE/ICTBO, KOTOPOE NOKAZAIO, KAK

5 ONMGATACE..

Ouenb Pajia, 4T0 y MEHs OABHIOCH
CPEJICTBO, 3ACTABUBIIEE IOBEPHTH,
B yxona.

L’Oreal
(3043 characters, 8,5 pt)

KAPABAIL
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K BblcOTam KyAMHapum
C LWEAEBPAMKN TEXHMKK
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Philips
(4357 characters, 8,5 pt)




ADVERTORIAL
PROJECTS

EXAMPLES OF ADVERTORIAL

CBEPBAHK
PACKPLIBAET
KAPTHI

vy SOTKENHOCTH 70 ST TATEAT,

apanio

nepion e e T

saprus socrya e e oF 15000 30

sxonoxa 1a 06X
oy

K310 cyswy it B Kakoft paore s
e ce xpam, repTS. B HAlE BpENK PACTUATHIITCH
KpeFTION KAPTOf Tak Ke ectecemO, Kik I

RO 418 LITEREIL, XOTH MHOTAA HOMKIOMITLCH KPEAITHON KAPTOR
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ssomsermoe: Honomym Garn i KT 53 necRoAD Myt
10 1 sepes GankowITH Wik Te 2 Take 6
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e, [ .

Bl PP PACCHITMBATS TOLKO A TO, 47O Y 1AC b KOMICTE?

Ho B HaEN GHETDO MeRBIOMENEA MITpE i

sowerT, He ronopa -

Kpesimias Gpra b STON chyiae TSI DANORL Q1 SIS
i s e 0 Gur 1o gemn
o 1 10w onis  Sesomscnocns Kpoue sorts

rotastinilcomedebondimbmagbimaiinde s

i YBICI IO 120 RIS Co CRUTKOR, 3 PACTTITLC MYANO

OOBpEII KT CETO I, HECKOALKO M
Exumcrnenioe, ¢ sew wato onpeies

PADIANTOR AU3A — C QINITACKO CHABOTIKOR, KADTH MOMCI-
TATLHOI AR, CTICTLAI KIPTH 1K MOTOACI 1 ATAC K3PTY
G-

e, IDORCPIT, KANAI 1A GROIITE MPHATEAAN ¢ MPOCLGOf AzTH
1 A0 POCTO AOCTANTE Bl KIPTY. B MORETE CACTAT, TOKYIKY

10 IPCUIORCIIE OTIPABITLCA B HYTCUICCTRIC WM JICATHCS 111

Aofpie s, i © KA ORI G LEpEIAET ¢ et
Cuera n o 03 upor
ey 3 4 COGeroeITIA CPSRETR. B AT PR A HONGIS
CTAM € TR OIKOOTCCKINI AGOACHIANH,

ApTaI COCPOATKa, Kt NOKCTE CHOBO-

wepeci Nactep-Kiace 10 B e pac-
CHMTMBA 12 TaKI TPATH, B STON CIVYAC NOAIIO BOCIOTIORTICH

HCE PACTODIIITICA ACHLFIN, TDHIINGTL, IVAITHC R pemicnin

i S, Kpeurie Kapm Coepoanes
owmicr eyt n npcrocTor

1 CORpCNEHHHII CTIOCO OTTATA RAUIE. TIOKYTIOK 1 YCAYT 10 Bcewy
NPy, a Taie s cenu Hereprer.

e wranpyere? Bo-nepi, 4 Kpeix
GepoaIK ACHCTIYEX AOTIM TEPHOA KDEAMTORIIIR A0 50
Ik, 3 Tevkan ROTOpOrs B oS MOMAOVSTLER P
CpeACTRII 63 MpONCIFTOR. ECAI Bt MOMIOCTHO NOFACHTE 051yI0

norpanime 6o

451 010808 2012

Sberbank
(4445 characters, 8 pt

Ocenb B 60IbIIOM FOpoJe

10998

r——

SAVAGE

oceHb-anma 2013/14

. savage.ru
anpec wHTepHer-marasuna
store@savage.ru

To CorpeeT XuTenet Weranonkca s STow cesone?
HOBA 1WA BEDXHER ONEX 1 Savage 0CeHs-31ia 2013-2014 AAeT HATTAHBIA OTET Ha BOTIDOC 0 TOH, KEK AOMKHEI BHITAAETs HaCTORLINE
JIOTHHKH W MORHYLSI GOMSLIOTO ropORa. TpECTABHTENHHL MPSKPACHOTD TONa, HOGNOTPA Ha HACTYNBLIG XOMORA, OCTAHyTCA KOHCTBSHHbINN
1 Hexcib. BLIGOp MOZeNeH LUADOK 1 PA3HODGPASEH: AEHVCESOHHOR NENSTO, KYDTKA WA NYXOBHK O STEFZHTHSIN AKUSHTON Ha TATW — WNBHHO TO, 410
HYKHO FOPOJCKOR MOTHHLE, YTOGI 4YBCTEOBGTb GEGA HEOTPRSHMON. A UX COYTHWKW NDEXIIE BCETO OLEHST (yHKLMOHATLHOCTb OGEHHE-SHMHER KoMK
MHOKECTBO KaDMaNOB, YAOGH KANIOWOHb, BOJOHENPOHMLAENES NDONATKA, AONTOBESHOCTS W NGTKOCT B YXORE... TaKHe AOCTOMHCTDA He OCTasAT
npakTHsIX A O30T W 7o, 470 nopxoT

Savage
(620 characters
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e upoTHB, 0 1 3 32

TOKe SAUNNICH MY3HIKOF 1 03831 M1t 1 CBOIO
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«Tebe He HAJOeI0 HECTH
3Ty XpEHb? — I'PO3HO
BOIIpOIIAJIa MCHA JKCHA. —
Ham nedero xpartb,
HEYEM KOPMHTD JOUKY!>

64410 20 1€, e — 18 3pebie, BIPOCTC MO
9

caomaze ronoc. TIPULLIOES YNTLCA TeTh 100,
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e paoTaens sorreen! HocwoTpH 1 wac! Ha Hese-
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B e \immions b o cooro w13
O3MEMEHTOR 1 SHCTPAKT JMUKaLeN, Ho-

1, HaLIM MENGHHS ANIOHO W BCCTAA COBNAZAIOT  T0pA OBTAAACT CTIMYMPYIOLIAM STMAHHCH Ka AN
I s ooy 2 e rovorser o, Saupme
ospocry Hcramn, arm geren crapuwe verspex
B e comis BRI iy opasirai ovevicc Mot Acrows. 6 co-
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P
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SIZES
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SIZES OF THE ORIGINAL LAYOUTS

1/1 230 x 295 mm (+5 mm for the trimming)
T 230xI42mm(+5mmforthetr|mm|ng)
e
e I I2x295mm(+5mmforthetr|mm|ng)
T T
I/3hor|zontal230x97mm(+5mmforthetr|mm|ng)
T P e
I/3vert|cal78x295mm(+5mmforthetr|mm|ng)
e PR e
e LT
i s
L o

UCTOPUH

BASIC ADVERTISING OPTIONS

1/3
198x82
1/2 /1 1/3
96x260 230x295 62x260
1/2 1/4
198x127 96x128,5
1/8 1/16
96x62 45x62

KAPABAIL
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EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES

Bariep — Ta emie mry4dkal
Ha CheMKaX yCTPOMI BCEM A/ICKYIO
JKHU3HB, TVIEBATT HA KAPY, GECKOHECIHO
YTO-TO B3PBIBAJ M BEJI CCOS TAK,
CJIOBHO JIMHA — CBOM MAPEHD,
BEPHEE, 3/J0POBBIIT MYKHK

1/3
(vertical bleed)




EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:

e i, miposen,
o e oo
o iy oy ona
e
s o e T
o, e pane, .

Tamama 6su1 ToT

emye Ko6esb. C aTum

HE IOCHOPHIITD. BaGb!
eMy IPOXO/y He JaBAIH

T e ———

® [T pe———

OB, TO 013 W 0 KO APYTON 1 ClMmaT e ACuTL T Kepre  Achoua) Bata. Korsa At Gt < Pows

wiock paspemT i noKEITLCS, e

AT OO B, 10 OO GACYIIKL 01 AT, AARNCHTA, § AW 1 e CIYIICH AP Ho 0 eI —
a0 spen O xovenam
enoncopon.

e | e

970 ot axaoro

wer acromu /W08 T CONTEN W RS CopL, 0 S
DG L 4 TPORDITS, 40010 SR X e I, SN T AT
0 KW 1 CoHPR W TP TDSWMYUECTES a  AWOroTe o NTecKe s, Lt

00 e, 13TONY 3RO o OB argws! F secrurac K worzal

www.poland.travel

12
(horizontal)

o apia Hopi BT, ST T EOpOS oM
o,

Mecro apia, sxc morn T  ro apse Posac, g
DCOpELIL b MCHOpIY. CoCAI, I, UMK, CINOTELE

HoCTCp 1 oo pa i VGO SoRepa Bk % Pk
ecruy oo oK rpovI0 3 vecrec

10 KX A ACRTOR CHOPTIP, CHOXOOMS TpHBCCTH
Bneamon norepe ypacins.

5 s noxopon (Tloa n Posaca spexuposa) i wecto
COpAHOR ApapI KA HACABETS AU N NCTOLIKI

JKacMuH npunuia

B APOCTb, OTTOrO uTO IToJI
HE OCTABHJI €Il HU LIEHTA,
M IOTOBA CYUTHCA

C JIOYEPBIO AKTEPA

1 Gt e s 10 e Bomen weatcno npocasa

o term, s s, Geper

cyBosonsemauem

rpenapar ot yKaunsaHus
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KAPABALL

UCTOPUH

ISSUE
DATES

P T e R I

ISSUE DATES, BOOKING AND MATERIAL DEADLINES FOR «KARAVAN ISTORIY»
MAGAZINE FOR 2019.

The ipad version of the magazine «Karavan Istoriy» goes simultaneously with the paper version.

Ne Issue Deadline for Advertorial * Dez](j//:jtfgri’z:jgisz%na/ Th(ejalzue

O e, January 290008 9008 17.12.18 ...
2 . February 030218 140218 21.01.19 ...
0 ] March @@ 220208 230119 18.02.19 ...
O APl e 300009 200219 1803.19. ...
O ] May 0603009 27.03.19 . 22.04.19 ..
0 e June e QL0419 190409 20.05.19. ...
O e o 290409 27.05.19 24.06.19 ..
08 August 0306009 24.06.19 22.07.19 ..
09 . September 010709 22.07.19 19.08.19 ...
0 . October 050819 26.08.19 . 23.09.19 ..
i) November @ 020909 23.09.19 21.10.19 ...
12 ] December . ......071019 28.10.19 25.11.19 ...
01717 January 05.11.19 25.11.19 23.12.19

* For special projects on paper (inserts, gluing, loose insertions) deadline of application and the filing of the layouts
should be clarified further.

.



IPAD-VERSION
OF MAGAZINE

P T e R I

iPad-version of «Karavan Istoriy»-magazine is in App
StoreTop in categories “Kiosk/Entertainment’ and
«Magazines in Russian».

PRICE FOR ADVERTISING IN IPAD-VERSION
OF «KARAVAN ISTORIY».

Term of placement — | month

Name Description

Model with possibility of video activation (till 30 sec.), with is
downloaded to the app

Content of Publishing House where an advertising provider is
mentioned

Provide by an advertising provider (agreed with editors) or designed

""""""" KAPABAIL

UCTOPUH

Installation of apps — more than 190 000.
Number of downloading of one magazine — 10 000 — |12 000

Price, rubles.

inside
without on the 2nd  of main mate-
disposition page rial

Individual formats under RK

I 4



